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Which email software is
best for your business?

Some of the good email software includes
Active Campaign, MailChimp, Get Response
and Convert Kit. Below we look at some of the
key points, disadvantages and advantages of 
these solutions.

In the world of multichannel, email marketing accounts for 7% of all transactions online. Not only is it 
one of the most successful marketing avenues, you can also easily track and measure results. 
Furthermore, email marketing can be personalised and segmented.  In this white paper, we discuss the 
different types of email software, automated processes, campaign planning tips and insights to consider.

First and foremost, let’s explore what software is best suited to your needs.

MAILCHIMP

Has many benefits and 
integrates well with top 
ecommerce platforms like 
Magento. It also handles 
automation well and can 
grow with your business.

GET RESPONSE

A cheaper solution, featuring 
lots of templates, ideal for 
new users. However, 
drawbacks include a below 
par form builder and general 
user experience issues.

ACTIVE CAMPAIGN

It has an integrated CRM 
and handles Automation 
well. But the reporting isn't 
easy to use.
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How should you manage your 
email marketing
for an e-commerce store?

We recommend setting up automated emails 
as a priority. You can integrate most software 
especially Magento with your chosen email 
provider to setup beautiful automated emails 
that captivate your current and potential 
customer base.

Welcome Emails

Integrating automated welcome emails means 
you can easily give new customers all the 
information they need and extend a friendly 
warm welcome. New customers will need 
direction and support as they start to engage 
with your business in their journey to become 
loyal consumers.

Use Purchase Data

Use purchase data to send relevant products 
and services emails.  What's more, you can 
reward your top spenders by offering them 
exclusive preview sale offers, voucher codes 
and other goodies. You can also use your big 
spenders to undertake research to help 
improve your company further.

Cart Abandoned emails

Cart Abandonment is a serious issue for an 
e-commerce retailer. Send follow up emails to 
remind your customers what they have left in 
their basket and encourage them to check out. 
After a few days, you can also offer discount 
codes to ensure they do convert.

Follow up Website Actions

A person may have been browsing a page or 
section, for example, the children's sections. 
Use their current steps to send them related 
tailored promotions.

Now we look at the processes that are not
automated, that you should plan as part of your 
monthly schedule.

Event based emails

There are a wide variety of events such as 
Valentine's Day, Mother's Day, Christmas and 
Bank Holidays. Use emails to remind them of 
these occasions and reiterate your products 
and services that match these events. Create 
gift guides and event-related goods showcase in 
the email to encourage actions from the email.

Sales

If you have an annual sale each year, email 
marketing is your friend. Use email marketing 
to showcase your top offers and to inform 
your customers of the sale period. Ensure you 
include Call To Actions and make these 
engaging.
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Use Segmentation
Segment your audiences by categories that 
matter to your business.

Segmentation allows you to get the best out of 
email marketing and increase conversions.

Traditional Segments include:

• Age, Gender and Location

• Purchase History

• Behaviours and Interests

Align your business goals to your email marketing

Plan your email marketing campaign to ensure your emails have clear conversion goals and call to 
actions so your efforts are never wasted.

Is there a product you wish 
to sell more of or promote?

Is there a sales target
you want to reach?

While testing consider what email clients are most popular
and which ones are being used by your customers.

Top 5 Email Clients

43% 20% 8% 7% 6%

iPhone & iPad Gmail Android Phone Apple Mail Outlook
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10 Tips for Successful
Email Marketing

Below are ten things to keep in mind to really 
get the best from your email marketing.

Ensure you include 
good quality and 
engaging imagery.

Pay attention to subject 
lines, this will affect 
your open rate.

Test your emails and 
get a fresh pair of eyes 
to oversee them.

Think about who
the email is saying
it’s from.

Consider you only have 
5 seconds to grab your 
reader’s attention.

Do not forget
about people viewing 
email on mobile.

Do not forget the 
email preview and 
consider it carefully.

Use emoji’s if
relevant to your 
business.

Employ good 
copywriting resources 
when drafting emails.

Avoid overuse of 
words such as 
reminder, free, etc.
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Conclusion
By selecting the right email software, organising 
your emails to suit your requirements and 
using segmentation and testing you can get 
much more from your email marketing.

Remember different businesses have different 
goals; it is important to consider your goals 
while making your email marketing decisions 
and contemplate how your goals can be 
achieved through the planned email campaigns.
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It's tempting to spend a lot of time on planning, 
but don’t let it delay launching your email 
campaigns.  An excellent way to learn is by 
testing and producing emails.
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